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Brandon Prettyman 

Christopher Newport University 

4808 Village Walk, Williamsburg, VA 23188 

Phone: 203-285-7664 / Email: Brandon.Prettyman@cnu.edu 

 

EDUCATION 

Ph.D. Strategy and Entrepreneurship, University of North Carolina, Chapel Hill                               2026 

• Dissertation title: CEO Ideology and Corporate Social Responsibility: Essays on Balance, Benefits, and 

Boundary Conditions 

• Committee Members: Olga Hawn (advisor), Sekou Bermiss, Isin Guler, Atul Nerkar, Forrest Briscoe 

M.A. Master of Science in Management, University of North Carolina, Chapel Hill                              2023 

B.A.  Bachelor in Business Management, Brigham Young University                              2013 

 

PROFESSIONAL EXPERIENCE 

Christopher Newport University, Luter School of Business                           Current 

Assistant Professor of Management (since 2026) 

 

RESEARCH INTERESTS 

Corporate Social Responsibility (CSR) / Sustainability, CSR Decoupling / Greenwashing,  

Corporate Governance, Upper Echelon Ideology, Corporate Political Activity, Nonmarket Strategy 

 

RESEARCH IN PROGRESS 

Dissertation: CEO Ideology and Corporate Social Responsibility: Essays On Balance, Benefits, and Boundary      

Conditions  

• Prettyman, B. When CSR Fails To Protect: The Moderating Effect Of CSR Gaps On Stakeholder 

Responses To ESG-Related Firm Controversy. (Job Market Paper) – Manuscript in preparation 

• Prettyman, B. Minding The Gap: How CEO Political Ideology Shapes External-Internal Firm CSR 

Alignment. – Manuscript in preparation 

          Presented at Strategic Management Department Seminar at Kenan-Flagler Business School 

• Prettyman, B. Principles To Practice? CEO Political Ideology and Its Limited Impact On Corporate 

Carbon Reduction Strategies. – Manuscript in preparation  

 Other Working Papers 

• Prettyman, B., Fairchild, A., Bart, Y., Hawn, O. & Colicev, A. Strategic Digital Responsibility in the 

Age of Social Media. – Data analysis in process 

• Prettyman, B., Skandera, D. Voluntary, Quasi-Regulatory, and Regulatory Pathways for Addressing 

Greenwashing  – Exploratory Stage 

• Prettyman, B., Askhiem, O., Jacqueminet, A. Framing the Firm’s Stance: Executive Ideology and 

Varieties of Misconduct Response  – Exploratory Stage 
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RESEARCH EXPERIENCE 

Research Assistant  

 University of North Carolina at Chapel Hill, Chapel Hill, NC             8/2020 - 5/2022 

• Research Assistant for Jeffrey Kuhn Ph.D., assistant professor at University of North Carolina at Chapel 

Hill during this time 

• Conducted data extraction, cleaning, merging, and statistical analysis of large-scale U.S. Patent Office 

datasets using R, supporting empirical research on innovation and intellectual property 

• Reviewed, edited, and provided feedback on working paper drafts and journal submissions, contributing 

to the clarity, structure, and academic rigor of published research 

 

Volunteer Research Assistant (Remote) 

 Brigham Young University, Provo, UT             3/2019 - 6/2020 

• Research Assistant for Jeff Larson at Brigham Young University 

• Supported individual research projects, reviewing draft journal articles and identifying ways to 

strengthen experimental design to build on initial findings 

 

Volunteer Research Assistant (Remote) 

 Brigham Young University, Provo, UT             2/2019 - 6/2020 

• Research Assistant for Ryan Elder at Brigham Young University 

• Researched and summarized existing literature to support new project development, identified gaps in 

existing research and proposed new topic ideas, and collected real-world examples from news and 

academic sources to illustrate key concepts 

 

TEACHING EXPERIENCE 

▪ Assistant Professor of Management                  Current 

o 2026: BUSN 101: Introduction to Business 

o 2026: BUSN 418: Strategic Management 

 

▪ Instructor of undergraduate core strategy course (BUSI 411, 2024 Mod 3)                      1/2024 - 3/2024 

o Responsible for syllabus design, lectures, grading, and student mentoring. 

o Course Evaluations: 

▪ Section 001: Course (4.4/5.0), Instructor (4.3/5.0) 

▪ Section 002: Course (4.5/5.0), Instructor (4.7/5.0) 

▪ Selected Student Feedback 

o “He did a great job, I usually rarely participate in class but I felt comfortable sharing my opinions 

and always felt supported. One of the best I’ve experienced at [UNC Kenan-Flagler].” 

o “Professor Prettyman did an excellent job this semester making the class feel very engaging and 

welcoming every day. He went out of his way to try to connect with us, check in with us, and 

offer support during office hours if necessary.” 

o “The course was very, very well structured. I really appreciated how everything was laid out in 

person and on the Canvas platform. The assignments were the same format just with different 

articles, and they were due on a routine weekly basis.” 

o “I really like how a lot of real world examples were used so we can see how the techniques are 

and have been applied. Also following up with those companies later down the road to see how 

they have done. I like evaluating real companies.” 

o “Prof. Prettyman is super caring and really wants to give every student a chance to speak during 

class. He was very mindful of how diverse our section was, and ensured everyone's opinions 

were heard and discussed. He never shot down a student's answer, but always based his response 

off of it to show how the student could have improved the way they thought about the situation.” 
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  RESEARCH PRESENTATIONS & PARTICIPATION 

▪ Organizer & Moderator, “The Future of the End of Greenwashing: Voluntary vs Mandatory Responses 

& Management Research’s Role” 

o Academy of Management Annual Meeting (2025)  

 

▪ Participant, Strategic Management (STR) Division - Dissertation Consortium, AOM 2025 

o Academy of Management Annual Meeting (2025)  

 

▪ Participant, PDW on Research Frontiers in Nonmarket Strategy, AOM 2025 

o Academy of Management Annual Meeting (2025)  

 

PROFESSIONAL SERVICE 

▪ Ad-Hoc Journal Reviewer for Strategic Management Journal (2023 – Present) 

▪ Reviewer for Academy of Management Annual Meetings (Since 2024) 

▪ Organizer of Kenan-Flagler Business School Strategy & Entrepreneurship Ph.D. Student Brown Bag 

(Winter 2023, Spring 2024, Spring 2025) 

▪ Developed orientation presentations at Kenan-Flagler Business School for students on school 

research classifications, the landscape of business journals, and grant opportunities. 

 

MEMBERSHIPS 

▪ Academy of Management (Since 2020) 

▪ Strategic Management Society (Since 2020) 

▪ Alliance for Research on Corporate Sustainability (Since 2023) 

 

CONFERENCES 

▪ Academy of Management (2020, 2021, 2022, 2023, 2024, 2025) 

▪ Strategic Management Society (2020, 2021) 

▪ Alliance for Research on Corporate Sustainability (2023, 2024, 2025) 

 

INDUSTRY EXPERIENCE (PRE-Ph.D.) 

SVP of Strategy & Marketing 

Mack Media Group, Brookfield, CT             3/2017 - 6/2020 

• Senior executive role leading the development and execution of comprehensive business strategy and 

marketing strategies to drive client growth, market expansion, and revenue generation 

• Increased internal department revenue by 300% over 2 ½ years through strategic planning and service 

innovation, and number of recurring clients by 200% over same time-period  

• Monitored and maintained profit margins of the department, and reviewed monthly profit and loss 

statements for the whole company 

• Built and mentored marketing team, aligning talent development with evolving strategic priorities 

• Led dozens of cross-channel campaigns across diverse industries, integrating market analysis, brand 

strategy, and customer acquisition to support client business objectives 
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Strategy & Marketing Consultant 

Freelance, New Haven, CT                  6/2018 – 6/2020 

• Provided comprehensive business strategy, marketing, and accounting consulting services to diverse 

clients across multiple industries 

• Achieved exceptional client results by developing and implementing strategic growth initiatives that 

increased clients’ monthly revenue by over 400% within a 6-month period 

• Successfully managed and coordinated freelance contractor teams to execute client projects, ensuring 

quality deliverables were completed on time and within budget. 

• Analyzed client business operations and market positioning to identify growth opportunities, develop 

competitive strategies, and optimize financial performance across various business functions. 

 

  Marketing Manager 

Treehouse Internet Group, Basement Systems Inc, Seymour, CT             8/2014 - 3/2017 

• Managed marketing strategy and execution for over 100 clients, aligning campaigns with broader 

business objectives and revenue goals 

• Directed efforts tied to a $4.0M annual marketing budget, resulting in 15% year-over-year revenue 

growth for assigned clients 

• Led cross-functional teams and developed scalable processes to improve team coordination, project 

delivery, and performance oversight 

• Oversaw strategic initiatives including market analysis, content strategy, and user experience 

planning to support long-term client growth 

• Consistently recognized for strong performance with annual merit-based salary increases 

 

Marketing Manager 

LeadGenix, acquired by Big Leap, Provo, UT             1/2013 - 8/2014 

• Promoted from intern to engineer to manager based on consistent performance, leadership, and 

strategic contributions 

• Led strategic initiatives that drove a 70% increase in customer traffic for a national brand over nine 

months 

• Managed a $45,000 monthly budget, overseeing campaign planning, resource allocation, and 

performance tracking to support growth goals 

• Directed large-scale marketing operations across 243 client accounts, improving workflow efficiency 

and client satisfaction 

• Developed and implemented business strategies aligned with broader business objectives, 

contributing to sustained revenue growth and market expansion 

 

AWARDS & SCHOLARSHIPS 

• University of North Carolina PhD scholarship (2020 – 2026) 

• Funding for conference presentation, University of North Carolina, Chapel Hill (2025) 

• Awarded Academic Full-Scholarship, Brigham Young University (2012) 

• Awarded Academic Half-Scholarship, Brigham Young University (2011) 
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REFERENCES 

Olga Hawn 

  Associate Professor of Strategy and Entrepreneurship 

  Kenan-Flagler Business School 

  University of North Carolina at Chapel Hill 

kfbs.strategy@gmail.com 

919-962-5327 

Sekou Bermiss 

  Associate Professor of Strategy and Entrepreneurship 

  Kenan-Flagler Business School 

  University of North Carolina at Chapel Hill 

  Kathy_Kay@kenan-flagler.unc.edu 

  919-962-2766 

Isin Guler 

  Professor of Strategy and Entrepreneurship and Sarah Graham Kenan Scholar 

  Kenan-Flagler Business School 

  University of North Carolina at Chapel Hill 

  StrategyRecruiting@kenan-flagler.unc.edu 

  919-962-1279 


